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EXPERIENCE

SKILLS CONTENT POWER POINT

CREATIVE

PLANS

ACESSE MEU CURRICULO AQUI. ACCESS MY CURRICULUM HERE.

»


https://drive.google.com/drive/folders/1zKNk8ZsneBZnLAcrywtZCeofnW9_BECm
https://drive.google.com/drive/folders/1HqAu6R92h2KCfYjbtzHh1Hknc7BZBc4-

My name is Isa. I like to think of my job as
storytelling: tales that fits in a post, a campaign,

a series of stories, or even an entire landing
page. Throughout my career, I've worked in
different areas of communication. Stay with me
and I'll tell you all about it!
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PERSONALITY

| COMBINE CREATIVITY WITH RESPONSIBILITY, EMPATHY WITH
LEADERSHIP, AND SOCIAL ENERGY WITH A KEEN EYE FOR
HUMAN BEHAVIOR.

Click here to see the results of
my Big Five personality test.

PERSONALITY

IN THE PROFESSIONAL ENVIRONMENT, | AM COMMUNICATIVE,
OPEN, AND FOCUSED ON BUILDING REAL CONNECTIONS. |
ENJOY WORKING AS A TEAM, LISTENING TO DIFFERENT
PERSPECTIVES, AND TRANSFORMING IDEAS INTO CREATIVE
SOLUTIONS THAT GENERATE ENGAGEMENT AND RESULTS.

Click here to see the results of my DISC
professional personality test.



https://bigfive-test.com/result/642c831891c456000885a11e
https://bigfive-test.com/result/642c831891c456000885a11e
https://www.mydiscprofile.com/en-us/personality-report.php?id=1465434609
https://www.mydiscprofile.com/en-us/personality-report.php?id=1465434609
https://www.mydiscprofile.com/en-us/personality-report.php?id=1465434609
https://www.mydiscprofile.com/en-us/personality-report.php?id=1465434609

MARKETING
INTERN

JAN 2020 - APR 2020

MARKETING & DESIGN
ASSISTANT
OCT 2020 - OCT 2021

SOCIAL MEDIA
& DESIGNER
NOV 2020 - MAR 2023

Freelancer

.

Visto Pronto

Dental Office

Agéncia Amapola

SOCIAL MEDIA
& COPYWRITER

JUL 2023 - OCT 2023
Freelancer

AUTONOMO

DEC 2023 - MAY 2024
Freelancer

EDITORIAL
MARKETING
JUN 2024 - DEC 2025

(ORMER
JOBS

I've worked for many companies and even invented fashion
on my own. At Dental Office, | blended design with diversity
and managed networks, campaigns, and even a squad. At
agencies (hello, Fluxxo and Amapola!), I've worked as a
social media, designer, copywriter, and sometimes all of
these at once. At Grupo Editorial Pensamento, between
books, | created a bit of everything—posts, campaigns,
articles, even sets for videos and events.

Agéncia Fluxxo
Comunicacdes

Grupo Editorial
Pensamento

And along the way, | still took some time to freelance, study, create,
rethink under the attentive supervision of Luna, my cat and CEO of
the house.

- MAIN


https://www.instagram.com/softwaredentaloffice/?hl=pt
https://www.instagram.com/amapola.mktdigital/
https://www.instagram.com/fluxxocomunicacao/
https://www.instagram.com/fluxxocomunicacao/
https://www.grupopensamento.com.br/?srsltid=AfmBOoq0BHM-r3gKSJHKUsciUfj9zFpVoYzo3bRC37YPRXwOU1v6JTSm
https://www.grupopensamento.com.br/?srsltid=AfmBOoq0BHM-r3gKSJHKUsciUfj9zFpVoYzo3bRC37YPRXwOU1v6JTSm

Education

e BACHELOR'S IN MARKETING | 2021

e MASTER'S DEGREE IN COMMUNICATION,
DIVERSITY, AND INCLUSION IN ORGANIZATIONS
| 2022

EDUCATIONAL COURSES

o 360-DEGREE MARKETING IN THE EDITORIAL
MARKET

NON-VIOLENT COMMUNICATION

CRITICAL AND STRATEGIC THINKING

DIVERSITY AND INCLUSION IN ORGANIZATIONS
LEADERSHIP, RESILIENCE, AND LEARNING ABILITY
DIGITAL COMMUNICATION AND DATA
JOURNALISM

e HOW TO HIRE AND INCLUDE TRANS-AGE PEOPLE
o AGEISM AND GENERATIONS IN ORGANIZATIONS

Professional Skills

ADOBE PHOTOSHOP
GRAPHIC DESIGN
CANVA

MARKETING

ILLUSTRATION

Idiomas

ENGLISH

SPANISH

PORTUGUESE

KNOW-

BESIDES BEING A REALLY COOL LITTLE GUY, I
ALSO KNOW HOW TO DO A TON OF THINGS,
WANT TO SEE?

CREATIVE WRITING

COPYWRITING FOR SOCIAL MEDIA,
CAMPAIGNS, VIDEO SCRIPTS, BLOGS,
AND INSTITUTIONAL MATERIALS.

GRAPHIC DESIGN FOR
SOCIAL MEDIA

CREATION OF LAYOUTS, TEMPLATES,
THUMBNAILS, AND RICH MATERIALS.

CONTENT PLANNING

EDITORIAL CALENDAR, SEASONAL
CAMPAIGNS, DEFINITION AND
DEVELOPMENT OF TOPICS AND
THEMES.

SOCIAL MEDIA
MANAGEMENT

SCHEDULING, FEED ORGANIZATION,
INTERACTION, AND PERFORMANCE
ANALYSIS.

PHOTOGRAPHY AND
SET DESIGN FOR
CONTENT

PRODUCTION OF PHOTOS AND VIDEOS
FOR CAMPAIGNS AND SOCIAL MEDIA.

WEBSITES

WEBSITE CREATION AND DESIGN (WIX
AND WORDPRESS).
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AMAZON

ART CREATION AND WRITING FOR
AMAZON+ CONTENT.

DIGITAL MARKETING
CAMPAIGNS

DEVELOPMENT OF PIECES, CREATION
OF LANDING PAGES, AND EMAIL
MARKETING (RD STATION)

EVENTS AND ACTIVATIONS

COVERAGE AND PLANNING OF ACTIONS FOR
TRADE SHOWS AND EVENTS.

INFLUENCERS AND
PARTNERSHIPS

INITIATION AND MAINTENANCE OF
CAMPAIGNS WITH CREATORS.

CUSTOMER SERVICE

SALES, RESPONSES, CUSTOMER
SERVICE 2.0, AND COMMUNITY
MANAGEMENT.

PRODUCTION OF
ACCESSIBLE
MATERIALS

EASY-TO-READ TEXTS, INCLUSIVE
LANGUAGE.

PROMPT MASTERY

USING ARTIFICIAL INTELLIGENCE (Al)
TO ENRICH CONTENT.



CONTENT

Since you've made it this far, why not check out some of
my work? Explore a variety of design styles with my
personal creations, or see them all by clicking here.

BRUTALISM TYPOGRAPHY GRUNGE MINIMALISM MODERNISM
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https://drive.google.com/drive/folders/1ZJizScLD5PaB6Zj7riIOryTJNxSsLGD2?usp=sharing
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https://drive.google.com/drive/folders/1zAy0nx7t-HaIDiDUuYh-mXO-vwfL4Mt2

(RFATIVE

Here we do a bit of everything—
and with love! I spend a lot of
time drawing, writing, playing,

singing, and throwing myself
into any creative idea that
comes my way. And I'm
completely against the idea that
you have to be "good" at your
hobby. If it makes you happy,
it's worth it.

=
= ART WRITTING

COMMING SOON.

=
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SHORT STORIES

SHORT 1 | SHORT 2

Creative  writing  exercise:
create a story or short story
based on a random photo or
artwork.

EDUCATIONAL PRIMER

PORTUGUES | ENGLISH

A primer with basic concepts
on why diversity is a topic that
should be a priority in your
life.



https://drive.google.com/file/d/1G6vAgIWHnT5Z3nrNj3u3O23cv3aI1GcB/view?usp=drive_link
https://drive.google.com/file/d/1AwWPKVkfQhyAdWDEKK_fc9a1u1Ik5AOU/view?usp=drive_link
https://drive.google.com/file/d/1e1TLA2Qdsmqm0UpHss5sMQs_Ol2MQYTA/view?usp=drive_link
https://drive.google.com/file/d/1R8J0CpPgVy2Si8S2wRMBgdUWOe1k0Giq/view?usp=drive_link

BASIC

SOCIAL MEDIA

us1)$ 2 5 ,OO/DAY

USD $500,00/MONTH*

10% OFF

usp $ )-I‘S0,00/MONTH

3 TO 6 MONTHS*

usp § 1l50,00/M0Nm

1 YEAR

COMPLETE DESIGN
SOCIAL MEDIA DIGITAL MATERIAL
USD$ 36 ,OO/DAY IN) $ 5 0,00/DAY
USD $720,00/MONTH* USD $1.000,00/MONTH*
10% OFF 10% OFF

usp $ 6”‘8,00/MONTH usp $ QO0,00/MONTH

3TO 6 MONTHS* 3 TO 6 MONTHS*
20% OFF 20% OFF
usp 576,OO/M0NTH usp § 800,00/MONTH
1 YEAR 1 YEAR

SEE ALL SERVICES
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DESIGN + SOCIAL MEDIA

USD $ 6 5 ,OO/ DAY

USD $1.300,00/MONTH*

10% OFF

usp$ 1.170,00 movm

3 TO 6 MONTHS*

20% OFF

usp$ 1.ONO,00/monm

1 YEAR


https://docs.google.com/spreadsheets/d/1HEze63dBNT6JAQoH-rLbxabtNNhncevnFtqBI0JmCZE/edit?usp=sharing
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Phew, we're finally done!

If you've seen anything here that
inspired you or made you want to share — ]

your ideas, just let me know. °<
m | S ABELLE BUCHIANERI

+55 (11) 95936-4092
isabuchianeri@gmail.com

ACESSE MEU CURRICULO AQUIL
ACCESS MY CURRICULUM HERE.



https://www.instagram.com/meunomenaoerafaela/
https://www.linkedin.com/in/isabellebuchianeri/
https://drive.google.com/drive/folders/1zKNk8ZsneBZnLAcrywtZCeofnW9_BECm
https://docs.google.com/document/d/1eZgNsYYgxlAIN51k3bv0BgVZA7MtL7mw7sUZQiRoZlc/edit?usp=sharing
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Nome Sobrenome he/she/they

100 100 100
posts seguidores seguindo

Lorem ipsum dolor sit amet,
consectetur adipiscing elit.

(® mdsica - artista
& seuwebsite.com

seu_usuario_aqui Lorem ipsum dolor sit amet,
consectetur adipiscing elit.

( BACK

BRUTALISM

A deliberately "unpolished" style,
rough, to the point, and often
uncomfortable to the eye. It
emerged as a response to the
excess of clean aesthetics—the era
of minimalism—with a proposal to
break standards and draw
attention  with its  visual
aggressiveness.

SEE MORE HERE.
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https://drive.google.com/drive/folders/1DxxpHjQSHuNolNMMNO7LoVOQRshvuPrw
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Lorem ipsum dolor sit amet, =

consectetur adipiscing elit.
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2 seuwebsite.com
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Typography-centric design, using
text as the primary visual
element. In this design, words
aren't just information... they're
the design itself.

SEE MORE HERE.

seu_usuario_aqui Lorem ipsum dolor sit amet,
consectetur adipiscing elit.



https://drive.google.com/drive/folders/1dWDnGI6ZDDKnqzJH7-78TlklmcR1Ma8K
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Lorem ipsum dolor sit amet,
consectetur adipiscing elit.

(® mdsica - artista

OCBYNGE

& seuwebsite.com

Raw, real, and unpolished, grunge-
o inspired design utilizes textures,
0 capitatismo :
o et contrasts, and messages that don't
= go unnoticed. The grunge
aesthetic creates pieces that
R provoke, communicate, and leave
éé‘ : .
§ a mark. Because, in the end,
&g o o
y A aesthetics are also attitude.
%Mnsmm\@@ 7
SEE MORE HERE.
seu_usuario_aqui Lorem ipsum dolor sit amet,
s raalaores consectetur adipiscing elit.
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https://drive.google.com/drive/folders/1G2LpFS6-baUa1TOXAHLvhkfgjJeI9Hof
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Nome Sobrenome he/she/they

100 100 100

seguidores seguindo

Lorem ipsum dolor sit amet,
consectetur adipiscing elit.

® musica - artista

MINIMALISM

2? seuwebsite.com

Values the intentional use of

7 white space, simple shapes, clean
e 1o Eei_' typography, and a reduced color
g-;'] ™ palette. Every visual element has a

if@ clear function—nothing is

9D decorative without purpose. The

% result is an elegant, direct design

focused on the essential message.
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seu_usuario_aqui Lorem ipsum dolor sit amet, SEE MORE HERE.

consectetur adipiscing elit.
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@seu_usuario_aqui

Nome Sobrenome

100 100 100
posts seguidores seguindo

Lorem ipsum dolor sit amet,
consectetur adipiscing elit.

® musica

2? seuwebsite.com

MODERNISM

It values simplicity, functionality,
and visual clarity. It seeks to
eliminate excess and focus on the
o e eyl il _ essential—using  grids, clean

typography, geometric shapes, and
solid colors. It's a rational and
objective style, where aesthetics
serve communication, not the
other way around.

®

GARDENIA.
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seu_usuario_aqui Lorem ipsum dolor sit amet,
consectetur adipiscing elit.

SEE MORE HERE.




